
Strategic Media Campaign Timeline

Press release 
announcing …

Op-ed showing 
data supports 
claims

Followed 
by letters to 
the editorFeature story in 

trade publication 
highlighting 
program efforts

Story/interview 
pitch to local 
news outlets

Local call-in radio 
show to discuss 
strengths of the 
program as solution 
to ongoing issues

Feature story 
pitch on one 
aspect of 
program

Have callers 
ready to call in 
with support 
comments

Local TV news 
story pitch with 
community voices 
represented

National TV News 
or New program 
pitch regarding 
overall success

Op-ed calling for 
widespread use 
of program as 
way to create 
measurable 
change


